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The business alliance has brought together all 
aspects of the area, through our 5 strategic themes, 
creating a synergy within Cheapside. 

Through popular networking events, the CBA initiates 
conversations about common concerns within the 
area and promotes initiatives and sharing best 
practice. This clear stream of communication to 
businesses within the footprint not only allows for 
increased opportunity but also facilitates business 
connections and working relationships on matters 
that effect the area.

One such matter that has remained at the forefront 
of the CBA agenda are environmental issues, and so 
the CBA were delighted to support the Plastic Free 
City Campaign and install a water refill fountain in  
St Mary-le-Bow Churchyard.

Supporting local business need is imperative for the 
CBA, so work has continued with employment and 
training provider Step Ahead to place local people 
into vacancies within the footprint. 

The past year has seen a number of highlights, 
including the inaugural Food and Drink Week,  

promoting local restaurants and bars through 
exclusive offers and discounts. The event was 
advertised in the British Airways Highlife Magazine 
to attract the increasing number of tourists 
travelling to the capital. 

To complement and celebrate Cheapside’s wealth of 
world class iconic architecture, the CBA sponsored 
the London Festival of Architecture for the month 
of June to install 5 uniquely designed benches 
and St Paul’s Gateway into the footprint. The 
benches allowed the community to sit and enjoy 
public spaces, and St Paul’s Gateway provided an 
impressive structure assisting with way finding from 
the underground exit. 

The CBA has much to be proud of when reflecting on 
the last 4 years, and such propels us forward into the 
last year of our first term. The success of the BID is 
routed in strong partnerships and support from the 
business community, the CBA are grateful for the 
ongoing support from the Board and members of the 
Steering Groups. This support is crucial and places 
the CBA in a confident position for the upcoming 
ballot in 2020.

Foreword

The Cheapside Business Alliance (CBA) is now firmly established 
and CBA’s presence is strongly felt within Cheapside. There 
is a positive sense of community and partnership amongst 
businesses which has been developed by the CBA; this impact is 
demonstrated clearly through the projects and events delivered 
in the footprint.
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To support businesses in Cheapside, the CBA have continued 
to commission Step Ahead, a local Employment and Training 
agency to provide a fully funded recruitment service. With a 
focus on placing local people into vacancies to ensure the local 
community benefits from the work of the CBA. 

Cost: £45,000 

Over the past year Step Ahead have placed 64 local 
people into employment within Cheapside. The service 
has supported many employers within Cheapside, 
Step Ahead continued to foster relationships with 22 
employers and forged new working relationships with 
6 employers. 

Working closely with a number of referral partners, 
Step Ahead facilitated 30 screening sessions with 
these referral partners to source suitable candidates. 

Prior to the busy Christmas period, a speed interview 
session took place at One New Change, facilitating 
interviews for 15 candidates from 5 employers. 

The event was successful with employers praising the 
event with time and resources saved; the outcome led 
to 18 work trials and 13 employment opportunities.

A real success of this year was the strong relationship 
built with The Ned’s recruitment team. During a 
recruitment drive Step Ahead put forward candidates 
for interview which led to 6 local residents gaining 
permanent roles at The Ned. 

Promoting apprenticeships and pathways to 
employment, the CBA collaborated with the Canary 
Wharf Group and Capital City College Training to 
sponsor a float for the Lord Mayor’s Show. 

Employment, Enterprise and Training 

The Ned
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Thank you for all your help for Gap One New Change with our seasonal associates 
for Christmas 2018. From the Speed Interviewing Event we employed 3 candidates, 
and we now have a full complement of staff.
Floor Manager, Gap, One New Change

Cheapside



Close working and collaboration with key partners 
such as, CoL Corporation, TfL, Cross River Partnership 
and the Mayor’s office allow larger scale, innovative 
environmental projects to be delivered in the footprint.

Greening Cheapside is one such project, aiming 
to improve the public realm around St Paul’s tube 
station. CBA have worked in partnership with CoL 
Corporation to draw up plans for the area, to break 
down existing planters and replace them with 

smaller planters, which will provide an easier flow of 
movement, seating and sustainable planting. These 
exciting plans are now coming to fruition, which will 
significantly enhance the aesthetics and allow for 
increased use of the public space. 

The CBA are a key delivery partner of the Plastic Free 
City Campaign, which promotes changed behaviour, 
with the aim to reduce use of single use plastics 
within the City. Supporting the campaign, the CBA 
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Greening, air quality, consolidation of services and 
sustainability have remained high on the CBAs agenda 
throughout the first term, and with drive from key partnerships, 
ambitious projects are in the pipeline to enhance the local 
environment of Cheapside. 

Environment, Signage and Way Finding 
Cost: £170,000 

Cheapside



sponsored installation of a water refill fountain outside 
Mary-le-Bow Church. This was launched on the 20th 
March, officially opened by the Lady Mayoress and 
Master of the Water Conservators. Aberdeen Standard 
kindly hosted a lunch reception, with catering from 
The City Centre. The event was well received with 56 
attendees, in addition to this we hosted 10 pupils 
from Hugh Myddleton Primary School, who bought 
along sculptures they had made from plastic to raise 
awareness of the negative impact of single use plastics 
on our environment. To further promote changed 
behaviour, the campaign and the CBA handed out 
reusable water bottles. 

Best practice in the City is also celebrated through 
the City Clean Award Scheme (CCAS) which the CBA 
supports and has its own award. CCAS is a membership 
scheme which aims to encourage all business sizes 
and sectors to adopt and maintain sustainable waste 
management practices within the Square Mile. CCAS 
recognises and rewards good practice and promotes 
recycling, reuse and waste reduction. They host their 
annual awards ceremony at Mansion House, which the 
London Stock Exchange were worthy winners of the 
Cheapside Business Alliance award, for commitment 

shown to improve their waste management systems and 
the results they’ve achieved so far. 

The CBA were supportive of the Bank on Safety 
Scheme, which allowed only buses and cyclists to 
travel through Bank junction between 7am and 7pm. 
Reports have shown that the changes made during 
the scheme had a positive impact on the air quality of 
Bank Junction, as well as improving traffic flow and 
successfully meeting the set safety criteria. 

With a focus again on safety and sustainability, the CBA 
works in partnership with CoL Active City Network (ACN) 
which establishes communication with businesses, 
through initiatives supporting safer commuting, and 
promoting these to City workers. The CBA is greatly 
supportive of these initiatives and over the past year 
4 Electric Bike tours were delivered by the Green 
Commute Imitative in the spring and summer months, 
the event promotes this safe and sustainable mode 
of transport as well as demonstrating the quiet ways 
around the City. The events were very popular and 80% 
of attendees said that the event raised their awareness 
of environmental issues, as well as increasing their 
confidence to cycle in the City. 
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The support by CBA to the programme of installation of drinking water refill points 
as part of the Plastic Free City campaign has provided a visible and lasting legacy of 
the commitment of the CBA and the City of London to tackling the problems created 
by single use plastics.
Mike Simmonds, Campaign Manager, Plastic Free City Campaign

CBA Ambassadors

CBA Ambassadors act as the eyes and ears 
in the footprint, they report into an online 
system STRATA which alerts the relevant 
department to act upon the report. Over 

the last year the Ambassadors submitted 
445 environmental reports, with an 

impressive 96% fixed rate and within 
37 days. The Ambassadors also provide 
a vital role in assisting visitors with their 

wayfinding around the footprint. 
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The visitor economy within Cheapside is increasing, the 
CBA supports this through a solid strategy to promote the 
world class offering the heart of the City offers. Cheapside 
has played host to a number of high-profile events and 
installations this year. 

Cost: £90,000 

The Ambassadors have welcomed over 75,500 visitors 
to Cheapside this year, providing excellent service to 
visitors, tourists, and City workers in the footprint. 
The Ambassadors are also well known to business 
members as they assist at many CBA events, also 
acting as the eyes and ears of the footprint, they are 
involved in briefings prior to the high-profile events 
that are hosted in Cheapside.

Perhaps the most prestigious event within the City, 
the Lord Mayor’s Show, with the parade taking place 
in November each year for this historic celebration for 
the inauguration of the new Lord Mayor. The CBA co-
sponsored a float in the parade this year with Canary 
Wharf Group and Capital City College Training.

Cheapside played host to many high-profile events 
this year, including the London Nocturne, which 
attracted thousands of spectators to Cheapside. 
The CBA sponsored the cycle safety site, which many 
families enjoyed. Another fantastic sporting event was 
the London Landmarks Half Marathon, with 13,000 
participants running through Cheapside and other 
iconic locations in London. CBA supported the water 
station at Cannon Street on the day and promoted 
opportunities for businesses to get involved in 
volunteering on the day. 

We were delighted that the choir from Fidelity 
performed as part of the LIVE in the Churchyard line 
up, which took place on the 25th-28th June 2018. The 
CBA sponsored the event taking place in St Mary-le-
Bow Churchyard, providing fantastic music throughout 
lunchtimes and evenings for the Cheapside community 
to enjoy; including the Dan McConkey trio from the 
Guildhall School of Music and Drama. 

Another opportunity for the Cheapside community to 
enjoy entertainment in the wonderful spaces of the 
City was the Nomad Cinema’s screening of ‘Some like 
it hot’ in August 2018. The event sold out, and over 350 
people enjoyed the film in St Paul’s Festival gardens. 
The CBA have continued to work with the Nomad 
cinema, as they are a social enterprise, and the event 
raised £2,000 for their sustainability institute in South 
Africa for children’s education. The event also provided 
an opportunity for local businesses to showcase their 
offering; The Trading House provided food and drink at 
the event and pre-booked picnic baskets. 

The City was one of the locations in the spotlight for 
the London Festival of Architecture (LFA), and CBA 
sponsored 5 benches to be placed in the footprint 
for the duration of the festival in June 2018. The LFA 
invited emerging architects and designers to submit 
design proposals, which were selected by a judging 
panel. The 5 unique designs were selected and 
subsequently located 5 locations in the footprint for 
the month of June.  

• ONC
• Bloomberg Arcade
• 150 Cheapside
• Royal Exchange
• Mary le Bow Churchyard

The CBA have also sponsored an installation outside 
St Paul’s tube station, titled St Paul’s Gateway by 
Alex Scott-Whitby Studios, with tubes secured on the 
structure to reflect St Paul’s dome with the idea to 
assist with wayfinding when coming out of St Paul’s 
tube station.

Tourism and Culture
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LFA Bench at 150 Cheapside

It has been a privilege for the London Festival of Architecture to work alongside the 
Cheapside Business Alliance. City Benches was one of the highlights of the 2018 
festival, bringing fresh contemporary architecture directly to the streets of the City and 
helping thousands of people to enjoy the spaces around them over the summer. The 
Cheapside Business Alliance brought imagination and a brilliant can-do attitude to our 
partnership, and we hope to develop that partnership further in the future.
London Festival of Architecture



11 Cheapside Business Alliance Annual Report 2018/19

LIVE in the Churchyard

The Lady Mayoress at the launch of the Water Refill Fountain
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London Nocturne 2018
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The past 4 years have seen further transformation in Cheapside, 
cementing the area as a 7 day destination. The areas varied 
leisure offering is world class, attracting new business and 
investment to the area increasing the vibrancy of Cheapside and 
reinforcing Cheapside as a key destination in the capital. 

Cost: £80,000 

This year saw the inaugural Food and Drink Week in 
September 2018, coinciding with the Open House 
weekend. 15 food and beverage destinations in 
Cheapside were involved in the weeks activity, putting 
forward exclusive offers and discounts. The event was 
promoted via the website, which proved very successful 
as the Food and Drink Week accounted for 38% of all 
page views; this was also promoted via twitter and 
was well received by the Cheapside community. To 
celebrate the success of the week a waiter’s race was 
held in Bloomberg Arcade which saw Peter from The 
Ned taking the victory. The race captured the interest of 
the local community with many spectators, as well as a 
feature in City Matters. 

Following on from the success of the Food and 
Drink Week, the CBA entered into the Christmas 
2018 campaign. 2 Christmas trees were placed in 
the footprint, adorned with tags supporting the CoL 
Police’s Give a Gift Campaign. Each tag had a unique 
reference which prompted the donor to buy a gift for 
a specific child living within the square mile who may 
not ordinarily receive a gift. The campaign was well 
received by the community and each child and young 
person received a gift, with over 70 gifts donated.

The Christmas campaign also featured the annual  
‘12 Days of Christmas’ Digital Advent Calendar, offering 
exclusive prizes and discounts everyday for the first 12 

Marketing and Promotion



14Cheapside Business Alliance Annual Report 2018/19

days of December. We received a great response from 
local businesses offering fantastic prizes and had a 
positive reaction from the Cheapside community. The 
campaign was promoted via the CBA website and social 
media, including One City, and also a lightbox was created 
for the website to drive visitors to Christmas content. 

One City is the City’s social media platform, which the 
CBA sponsors. The purpose of One City is to promote 
the area as a thriving hub of cultural activity, dispelling 
the notion that the City is simply a financial centre. 
One City aims to publicise the area’s attractions and 
events amongst workers to foster a greater and more 
positive attachment to the City; aligning with the CBAs 
Marketing and Promotion strategy. 

One City is now the most followed development area 
Instagram account in London, with an increase in 
100,571 Instagram followers over the year, to 18,900, 
with engagement also above the industry average. 
One City also have a blog, newsletter and twitter as 
platforms for engagement. 

One City have collaborated with many businesses in 
Cheapside, including businesses within The Royal 
Exchange, Bloomberg Arcade, One New Change and 
Paternoster Square. These collaborations are a variety 
of events such as pop ups, masterclasses, walking 
tours, competitions and promotional campaigns. One 
City now in its third year have gained real traction and 
are an asset to Cheapside. 

The Cheapside Privilege Card has continued to be 
successful in promoting local businesses and local 
spending. There are now 26,000 cards in circulation 
with over 65 offers. In addition to the Cheapside 
Privilege Card, the Cheapside App was relaunched 
in September 2018, with increased functionality 
and now includes a map showing locations of 
participating businesses allowing users to easily see 
where they can redeem offers. 

It has been fantastic to work alongside the Cheapside Business Alliance since the 
opening of The Ned. Through their events and promotion of the area, they really bring 
the community together and have been a constant support to us.
Jen Harris. Communications Director, The Ned

Waiters Race, Bloomberg Arcade
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Water Refill Fountain Launch

Give a Gift Christmas Tree Project Tag
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Paternoster Square
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Engaging with businesses in Cheapside is at the very heart of the 
business alliance; the CBA have continued to deliver networking 
opportunities to form fruitful connections. This engagement and 
understanding of business need allow the CBA to confidently 
represent the voice of local business.

Cost: £45,000 

The Ambassadors make a significant contribution in 
business engagement, listening to their concerns and 
informing them of ways they can get involved with 
the CBA. In the last year the ambassadors completed 
1,339 formal business visits and 1,179 informal visits. 
The Ambassadors have also taken part in CoL Project 
Griffin and Argus training as they are the eyes and ears 
of the footprint. 

The CBA have developed strong relationships with 
key partners such as the CoL Police and TfL, providing 
a clear stream of communication to businesses. 
Another effective way that the CBA communicates 
with the business community is through the monthly 
e-newsletter, reaching over 3,500 subscribers, 
notifying them of CBA projects, events and new 
Privilege Card offers.

Cheapside businesses are keenly receptive to 
networking opportunities, and so the CBA have 
delivered a number of networking events:

•  Summer drinks reception, to launch the CBA 2017/18 
Annual Report. Over 100 guests attended the 
event at The City Centre, able to explore the Roman 
Amphitheatre and enjoy music from the Guildhall 
School of Music and Drama.

•  Networking event, hosted by Metro Bank, April 2018 
with 53 attendees, hearing from Eddie Jackson on the 
CoL Transport Strategy.

•  CBA held another Networking event with the  
Metro Bank in October 2018, 48 Attendees.  
With a presentation by Rosie Acland CoL Police, 
Project Servator.

•  M Threadneedle Street hosted a sold out event 
September 2018, showcasing the best of M Bar  
to 60 guests, with tours, alongside Beef and  
Martini Masterclasses. 

•  Christmas drinks reception. Bloomberg hosted over 
110 guests following the Christmas light switch on. 
Jazz trio from the Guildhall School of Music and 
Drama performed. 

•  The CBA sponsored a table at the City of London’s 
event celebrating International Women’s Day, a 
breakfast event with inspirational speakers, and CBA 
assisted with obtaining prizes for the event’s raffle.

•  To support Cheapside businesses, the CBA 
collaborated with the London Digital Security Centre, 
to deliver drop in sessions for cyber crime enquiries.

Business Awareness/ Networking

The CBA events successfully facilitate business connections, creating a sense of 
community within the area; allowing for new opportunities and collaboration.
Ben Blackaby, General Manager, The Royal Exchange
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The City Model, The City Centre

Jazz Trio, Guildhall School of Music and Drama 

The City Centre

CBA Christmas Tree
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The Cheapside Business Alliance has built a reputation of excellence over 
the past 4 years, working successfully with the Corporation and the business 
community to maximise opportunities within the footprint. Entering the 
final year of our first term, there is much to look forward to, with many 
high profile events taking place and key projects coming to fruition.
Ruth Duston, OBE, OC. Chief Executive, Cheapside Business Alliance

Now entering into the final year of our first time, 
the Cheapside Business Alliance has sustained the 
momentum gathered from the last 4 years; with many 
projects coming to fruition in the coming year. 

The Greening Cheapside Project now having been 
approved by committee will be completed within 
the next year. This will transform the area outside 
of St Paul’s underground station entrance with 
smaller planters, increased seating and improved 
flow of movement around the area, particularly to 
Paternoster Square. 

This financial year showed the continuation of freight 
consolidation projects in partnership with CoL and 
key stakeholders. The CBA and CoL continue to strive 
to decrease the amount of vehicles entering the 
footprint and propose for the last year of the first term 
investigating at reducing a number of waste vehicles 
in the footprint.

The CBA will also continue to wholeheartedly support 
the Plastic Free City Campaign, as a key delivery 
partner and assist in raising the profile of the 
campaign and encourage businesses to be involved 
and share best practice. 

The theme of plastic free is also reflected in upcoming 
cultural events. The CBA are the headline sponsor for 
Fantastic Feats, a cultural programme of events in 
the City celebrating the engineering and architectural 
feats of the City. Cheapside will see a canopy of plastic 
paraded through the streets, as part of a performance in 
September to raise awareness of the scale and impact of 
single use plastics on the environment. 

Including the Fantastic Feats programme, 2019/20 will 
again be an exciting year for a diverse range of events 
taking place in the footprint, with activations in the area 
following the Lord Mayor’s Show, as well as many sporting 
and cultural events attracting visitors to Cheapside. 

The CBA will continue to sponsor One City, with the 
social media platform gaining an impressive following 
it is crucial that Cheapside itself, and its businesses 
are promoted via this channel. Partnering with One City 
for our campaigns will ensure we are maximising the 
impact of our campaigns through social media. 

As the BID term lifespan is 5 years, the Cheapside 
Business Alliance will be re-balloting in January 2020 
to continue into its second term and continue to deliver 
projects to enhance Cheapside and support the local 
business community and ensure that all benefit from 
investment in the area. 

Look to the Future 2019/20
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Anne O’Neill    Chair of Cheapside Business Alliance/ Orrick

Ruth Duston OBE, OC   Chief Executive, Cheapside Business Alliance 

Sue Hills    Vice Chair of Cheapside Business Alliance/ T. Rowe Price

Claire Dumontier-Marriage  BID Manager, Cheapside Business Alliance

Alastair Moss    Ward Member of Cheap/ City of London Corporation

Catriona Henderson   Bloomberg

Gareth Banner    The Ned

Revd George R Bush   St Mary Le Bow

Jonathan Harley   Oxford Properties

Shirley Collins    Barnett Waddingham

Simon McGinn    City of London Corporation

Simon Taylor    The Mercers’ Company

Stuart Adolph    Sydell Group

Tom Goldsmith    Eversheds

CBA Board Members

Roof Terrace, One New Change
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Bloomberg
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Cheapside Business Alliance Income & Expenditure Statement for the period April 2017 to March  
2018 – BID Year 4.

The BID Budget

BUDGET 2018/19 £ ACTUALS £ VARIANCE £

BID INCOME BROUGHT FORWARD 152,922

EXPENDITURE

Project Management (125,000) (111,201) 13,799

Employment, Enterprise and Training (45,000) (30,250) 14,750

Environment, Signage & Way-Finding (170,000) (161,753) 8,247

Tourism & Culture (90,000) (69,023) 20,977

Marketing & Promotion (80,000) (69,947) 10,053

Business Awareness/Networking (45,000) (36,898) 8,102

TOTAL EXPENDITURE (555,000) (479,072) 75,928

INCOME

BID Funds 380,000 408,858 28,858

Grant Income 135,000 0 (135,000)

Voluntary & Other Contributions 40,000 42,585 2,585

TOTAL INCOME 555,000 451,443 103,557

BID INCOME CARRIED FORWARD 125,293
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