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Cheapside continues to evolve into a leading London 
destination, with the past year seeing further investment 
through the opening of more businesses and leisure offerings 
within the footprint. Many Cheapisde Business Alliance (CBA) 
programmes and projects continue to showcase this fantastic 
part of the Square Mile.

Now in the fourth year of our first term, key 
initiatives are coming to fruition.

CBA are making tangible improvements to the 
footprint through our Five Strategic Themes. 
Focusing on Greening Cheapside, Employment 
and Business Support Programmes and Freight 
Consolidation Projects – CBA presence can be felt in 
the footprint through Cultural events, the legacy of 
the Cheapside Privilege card and our Ambassadors 
whom have welcomed 67,799 visitors in the past year.

This annual report sets out what has been achieved 
and delivered over the past year, and ambitions 
for the next. With this momentum we focus on our 
renewal ballot in January 2020, enthusiastic about 
the huge potential of our second term to further 
shape Cheapside. We are eager to enhance the 
footprint further working with key partners to deliver 
dynamic projects for the remainder of our first term.

Brokering business relationships continues to be 
a top priority on the CBA agenda. Delivering best 
practice and facilitating business connections is the 
common thread that runs through all our strategic 
themes, celebrating the Business Alliance.

CBA is committed to continue delivering for 
businesses, community and visitors of Cheapside, 
harnessing the great potential of the seven-day 
destination through our Marketing & Comms 
Strategy to celebrate and promote what makes this 
part of the City so unique.

We would like to thank the CBA Board Members and 
Steering Groups for their ongoing support.

Foreword

No. 1 Poultry

London Nocturne 2017



5 Cheapside Business Alliance Annual Report 2017/18

For the 3rd year running the CBA engaged with local recruitment 
agency Step Ahead, to place City fringe residents into work within 
the Cheapside BID area while providing a fully funded recruitment 
service for businesses, to increase employment within the area. 

Cost: £45,000 

Step Ahead continue to create and sustain strong 
partnership links, in order to generate referrals from 
Job Centre Plus, Council departments local charities 
within Lambeth, Southwark, Islington, Hackney & City 
boroughs respectively. 

This year Step Ahead has:

•  Facilitated employability skills training for over 
120 candidates, following the training delivered 
competency interview coaching sessions.

•  Advised a number of levy paying BID businesses 
on the new government legislation regarding 
Apprenticeships. 

THIS YEAR THE EMPLOYMENT SERVICE HAS: 

•  Placed 50 unemployed residents into work within the 
Cheapside area, two of these through Apprenticeships.

•  Forged new relationships with 20 employers in 
Cheapside and engaged with over 60 employers 
through networking and weekly visits to the 
Cheapside Footprint.

•  Received positive feedback from employers within the 
area; as the service saved employers time and cost 
to the business. Step Ahead put forward a short list 

of suitable candidates for interview; rather than line 
managers having to screen applications. Business 
costs are also reduced as they avoid advertising costs 
when using Step Ahead’s Employment Service.

•  Staff retention is another concern for employers, 
as high staff turnover has high cost implications. 
Candidates are matched to job roles most suited 
to them, and an in-work support service is offered 
to both the candidates and employers to ensure a 
smooth transition and overcome any issues. This 
support has resulted in higher staff retention.

Employment, Enterprise and Training 

The guys at Step Ahead have been really helpful in sourcing some great candidates and 
helping us build our team here. Hopefully this has been the beginning of a lasting working 
relationship trying to help those in unemployment and provide them with opportunities. 
Nandos, One New Change

Joseph Cheaney & Sons, Bow Lane



6Cheapside Business Alliance Annual Report 2017/18

I was very lucky to go to the Job Centre Screening Session and meet Step Ahead. It 
changed everything for me. I am so happy to work for JOY, I love the team, they liked 
me a lot and the manager just offered me a supervisor position. I would not get that 
without all the help I received from Step Ahead, who I am very grateful. I hope more 
people can get the same support as me, it was helpful.
Employment Service candidate

Cheapside
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Way Finding in the Footprint



Our work is made possible through valuable Private 
and Public Sector partnerships which we work hard 
to foster and develop. The very essence of the CBA 
is about partnership, identifying shared priorities 
and a collective approach to address challenges and 
maximise opportunities. Working with partners such 
as TfL, the Mayor’s office, Cross River Partnership and 
City of London Corporation, we are able to promote 
Cheapside’s priorities and ensure the area is part of 
the wider London portfolio. 

On 22 May 2017, the City of London Corporation 
launched an experimental ‘Bank on Safety’ scheme 
limiting vehicle access to Bank junction to buses 
and cyclists only, Monday to Friday, 7am to 7pm, for 
a period of up to 18 months. A public consultation 
followed the scheme, with 4,200 survey responses, 
75% of respondents supported the scheme.

‘BANK ON SAFETY’ OUTCOMES:

•  A report today reveals that casualties have reduced 
by 52% at Bank junction and casualties in the area 
surrounding the junction have also reduced by 33%.

•  Bus passenger journey times through Bank have 
improved by up to five minutes. 

•  Monitoring data also showed a reduction in air 
pollution (NO2) levels at Bank junction and in the 
surrounding areas.

CBA delivered key projects through the Cross River 
Partnership, CRP is a voluntary association of 
members and is public-private partnership delivering 
a wide range of externally-funded, multi partner 
regeneration projects. 

The Mayor spearheaded a clean air revolution and 
implemented a host of London-wide measures 
to reduce pollution from vehicles; encouraging 
sustainable modes of transport. However, London’s 
boroughs also have a key role to play in targeting 
local pollution, the Mayor offered support through 
the Mayor’s Air Quality Fund (MAQF). The MAQF is 
providing up to £20m over ten years, this money 
supports boroughs and BIDs to take targeted action  
to reduce local air pollution. 

Our work with the Mayor of London is crucial; 
there are a number of important issues that have 
implications for London’s position as a global city, for 
example high levels of air pollution. We work closely 
with the Greater London Authority (GLA) to ensure 
that we are proactive to address these challenges in 
Cheapside. We must work collectively to reduce air 
pollution if we are to continue to attract the world’s 
top talent and investment. 

Cheapside Business Alliance received a share of 
the MAQF funding administered through Cross River 
Partnership’s Clean Air Better Business programme. 
This funding has allowed CBA to upscale the impact 
of bid levy funds spent on improving air quality in 
Cheapside with innovative projects. 
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High on the agenda is Air Quality, Consolidation of Services and 
Green Infrastructure. Working in Partnership with CoL the CBA 
are a driving force committed to delivering projects to improve 
Air Quality and create a vibrant, enhanced local environment. 

Environment, Signage and Way Finding 
Cost: £70,000 



THE INVESTMENT HAS DELIVERED THE FOLLOWING:

• E-Bike Events.

• Walk Doctor Sessions.

• National Air Quality Day.

• Engine Idling Event. 

Working in partnership with Green Commute Initiative, 
CRP and MAQF funding CBA have delivered 6 E-bike 
events. These lunchtime events offer members a guided 
tour of Cheapside and CoL Quiet Ways, riding electric 
bikes through historic streets and past iconic buildings 
soaking up the rich history of Cheapside. 

These events are altering negative perceptions of 
electric bikes, and participants now view them as 
an ‘alternative, green method of transport’. 80% of 
volunteers who attended the E-Bike event said the 
tour had increased their awareness of air quality 
and environmental issues and 100% said they would 
recommend the E-Bike tour.

The E-Bike events are very popular with over 64 members 
taking part. E-Bike events were specifically mentioned in 
our stakeholder engagement survey, with a demand from 
CBA members to hold more of these events.

Cheapside Business Alliance partnered with Cool World 
Consulting (CWC) to deliver an Engine Idling event with 
14 CBA volunteers. CWCs aim is to increase awareness 
of environmental sustainability issues and to empower 
people to make more sustainable decisions. Volunteers 

completed a workshop before visiting the Cheapside 
area, engaging with drivers to educate them of the 
significant impact of idling and encourage them to 
switch off engines when parked for a minute or longer. 
CBA held a further 3 Engine Idling events in the footprint 
in partnership with City of London.

In partnership with living streets CBA hosted 3 Walk 
Doctor sessions on Cheapside, and teams handed out 
over 500 walking maps, offering 3 alternative routes to 
walk from St Pauls to Bank taking them off the main 
stretch of Cheapside through less polluted streets, and 
past iconic buildings. 

CBA members supported National Air Quality Day in 
on 15th June 2017. Members carried out Engine Idling 
activity and an E-Bike event during the lunch time period.

CBA street Ambassadors are the eyes and ears in 
the footprint, responsible for reporting street issues. 
These reports are logged onto a City of London 
database. Ambassadors are reporting issues located 
predominantly by ONC, Bank station and St Pauls. 
Once logged the issues are actioned and achieved at  
a 95% fix rate. 

CBA worked to identify a range of opportunities for 
further Greening Projects in order to improve Air 
Quality and create biodiversity through landscaping 
and an enhanced environment. The area around St 
Pauls tube entrance and planting beds is a priority 
for the Greening Cheapside Project. The CoL planters 
are in need of updating, by relandscaping the area, 
this would transform pedestrian movement, providing 
seating and drainage. 

E-Bike Event

Engine Idling Event
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TO DATE THE OBJECTIVES OF THE GREENING 
CHEAPSIDE SCHEME HAVE BEEN AGREED TO  
FOCUS ON THE FOLLOWING:

1.  Improve connectivity and movement around  
the area;

2.  Improve greening – with more sustainable planting

3.  Improve wayfinding – delivered as part of the City 
wide wayfinding project.

The process of this project could potentially be 
delivered with:

• Review of position and size of planters;

• Review of existing planting in the scheme area;

•  Review and rationalisation of all existing street 
furniture in scheme area.

•  Review of existing lighting – in particular look at 
area around the building where overhang affects 
the public realm and new ‘up lighting’ around trees 
when possible. 

CBA support CoL Freight forum meets on a  
quarterly basis and play a key role in aiding changed 
behaviour within the footprint. Key areas of focus 
are: Data, Consultation, Air Quality, Consolidation 
 and Construction. 

One of the CBAs key stakeholders, Landsec have 
implemented new loading bay schedules at One 
New Change. They took the initiative to review the 
loading bay operating hours to try and accommodate 
budget, but moreover they wanted this action to have 
a positive impact on the environment and reduce 
carbon emissions. 

The Clean City Awards Scheme (CCAS) recognises 
and rewards good practice and promotes recycling, 
reuse and waste reduction, open to all City of London 
businesses to participate. 

CBA proudly supports this scheme and last year 
created the Cheapside Business Alliance Award. 
Last year the CCAS presented the Cheapside 
Business Alliance Award to Eversheds Sutherland 
(International) LLP at the CCAS annual awards 
ceremony and luncheon at Mansion House. Due to 
their comprehensive waste streams available to staff 
to maximise recycling, and engraining waste reduction 
and reuse initiatives into their everyday activities; 
Eversheds Sutherland were worthy winners.

Since the implementation of the new operating hours, and in a relatively short time, 
we have now noticed that this strategy has forced suppliers to also take the initiative 
to combine all deliveries where possible. We have had no negative feedback from our 
customers, they don’t seem to have been affected. After 3 months, we have noticed that 
the number of deliveries have decreased even during the peak time.
Operations Manager, Landsec, One New Change

Cheapside
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KEY CULTURAL EVENTS THAT TOOK PLACE IN THE 
FOOTPRINT INCLUDE:

•  Cheapside BA welcomed Bloomberg HQ and the 
opening of London Mithraeum Bloomberg SPACE 
Museum in November 2017, increasing cultural 
offerings to visitors, allowing further insight into 
the rich history of the Square Mile. 

•  CBA sponsored NOMAD Cinema to deliver a 
screening of Breakfast at Tiffany’s in an open-
air pop up cinema in Festival Gardens, St Pauls 
Cathedral in August 2017. NOMAD is a social 
enterprise who donate 100% of distributable 
profit to their nominated charity The Sustainability 
Institute which develops a sustainable living and 
learning centre in South Africa. This event was a 

great success for the community and 360 tickets 
were sold, from this £2,000 was donated to The 
Sustainability Institute. 

•  The CBA were delighted to participate in the Lord 
Mayors Show 2017. The CBA sponsored a float 
with a focus on wellbeing and sustainability. We 
partnered with the Green Commute Initiative, and 6 
volunteers on electric bikes. The CBA also created 
a brief for the City of London Academy of Islington 
Year 7s to interpret Air quality in their Artwork. 8 
winning students saw their artwork copied onto 
flags which they waved to the crowds on the day. This 
was a fantastic opportunity for the students, and an 
enjoyable day for CBA to showcase Cheapside.

Tourism and Culture

Lord Mayors Show 2017

The CBA continue to deliver a solid strategy to promote the 
visitor economy, with focus on targeting an overseas audience. 
With increased footfall Cheapside is fast becoming the go to 
destination. Establishing a seven day offering of rich culture, 
retail offerings, restaurants and bars as well as showcasing 
iconic buildings and streets. 

Cost: £90,000 
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•  CBA sponsored The House of Sound in September 
2017, showcasing the history and culture of 
Cheapside. Five Mythophones, large speakers 
shaped like gramophone horns, were installed in 
the City during the London Open House Weekend. 
The speakers provided a sonic trail around 
Cheapside and told historic stories of the City. 
This was complemented by performances of Iain 
Chamber’s musical piece in the Guildhall Yard. It 
was estimated over 5,000 people listened to the 

speech and music during the week and a further 
2,400 people heard Iain Chamber’s composed piece 
of music in Guildhall Yard over the weekend. 

•  Jazz in the Lanes held on 20th July 2017 in 
collaboration with the Guild School of Music. A 
Jazz Trio played at lunch time throughout Bow Lane 
& Watling Street. Despite the poor weather the 
Cheapside community stood and listened to the 
great performance over lunchtime.

House of Sound

The House of Sound reveals how dramatically the sound of the City has changed – even 
within living memory – and how the distance over which we can hear sounds in the City 
has shrunk as buildings have become higher. We hear the evolution in sound of everyday 
life, trade, leisure, social interactions, travel, and industry. The House of Sound reveals the 
huge impact the built environment has had on the sound of the City, and on how people 
use its public spaces.
Iain Chambers, Composer of House of Sound
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Bloomberg

NOMAD Cinema in St Pauls Festival Gardens

Food and drink offers in Cheapside

The Ned
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Graph illustrating the most requested  
destination directions from CBA Ambassadors

Tally Events tally count

St Paul’s Cathedral – St Paul’s Church Yard

One New Change – 1 New Change

Museum of London – 150 London Wall

Tate Modern – 53 Bankside

London Bridge – A3 London Bridge

Mounument Lonfon Underground Station – King William St

King William Street – King William St

Central Criminal Court (Old Bailey) – 15 Old Bailey

Paternoster Square – Paternoster Sq

Fleet Street – Fleet St

Barbican Centre – Silk St

Granges St Pauls Hotel – 10 Godliman St

Tower Hill London Underground Station – Trinity Sq

Covent Garden – Unknown 

0 200 400 600 800 1,2001,000 1,400

CBA Ambassadors

The CBA’s team of Ambassadors also provide a 7 
day meet and greet service to tourists and visitors 
to the footprint. The Ambassadors continue to be 
very popular amongst tourists, visitors and City 
workers alike. The team engaged with 67,799 people 
in 2017, assisting with queries and directions to 
iconic landmarks and places of interest. As the 
graph illustrates, St Pauls is the most requested 
destination, with few requests outside the Square 
Mile, demonstrating the compelling cultural and 
leisure offerings within the City.

The Ambassadors are cheery, helpful and give a good community feel to the area. They 
often come in to ask how business is. Feedback from City worker



CBA sponsored the London Nocturne, in its second 
year coming to the footprint, attracting an audience 
of approx. 20,000 spectators and a media reach of 
25 million. The spectacular event had an estimated 
economic impact of £630,000. CBA were proud to 

sponsor cycle safety and the children’s cycle area 
within the event, to attract more families to the event 
and create a strong sense of community.

The CBA were delighted to have the Lady Mayoress as 
our guest of honor to switch on our Christmas Lights 
for a third year. Supporting the City of London Police in 
their Christmas ‘Give a Gift’ campaign, both Christmas 
trees within the CBA footprint were adorned with 
gift tags for the campaign. Each gift tag contained 
a unique serial number, and when input online, the 
demographics of a specific child within the Square 
Mile were generated. This allowed the participants 
to buy thoughtful and appropriate gifts for each 
individual child.

Thanks to the generosity of Cheapside workers 
and residents we exceeded the target of 75 gift 
donations, receiving over 100 donations in total. The 
campaign also raised more than £300 for Richards 
House Children’s hospice, through bucket donations 
and a JustGiving page.

The CBA Ambassadors handed out 1,500 Christmas 
tote bags in the footprint over two lunchtimes to 
support a plastic free City and encourage use of 
reusable bags. 
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Marketing and Promotion

Cheapside offers World Class Culture and a Wealth of Premium 
Leisure destinations. Working closely with local businesses and 
retailers the CBA is committed to enhancing Cheapside and 
cementing the area as a sought-after destination. Cheapside 
has outstanding offers to attract new visitors and retain City 
workers, such as inspiring events and culinary delights with a 
number of Michelin Star restaurants in the area.

Cost: £65,000 

City of London Academy, Islington’s Choir



There are now more than 22,000 Cheapside Privilege 
Cards in circulation with over 65 unique offers 
available to card holders. The CBA team have held 6 
Open Days at corporate buildings within the footprint, 
allowing City workers to sign up for the card and to 
promote the work of CBA, and how businesses can 
become more involved in future events.

In the stakeholder engagement survey 95% of 
respondents were aware of the Cheapside Privilege 
Card and/or the Cheapside App; demonstrating the 
impact of the card in promoting local businesses and 
the work of the Cheapside Business Alliance. 

CBA have worked with JUXT to redevelop the 
Cheapside App. The mobile application will provide 
users with existing Cheapside offers, additionally 
they will be informed of events, and have a helpful 
map-view of participating retailers and restaurants. 
With improved functionality and accessibility, the CBA 
are anticipating the Cheapside App to receive a high 
number of users.
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We are hugely proud to bring the Give a Gift’ Christmas tree project to the City of 
London for a second time. We are incredibly grateful to our partners, especially 
the Cheapside Business Alliance and their Ambassadors, for their support and 
boundless enthusiasm. This project really is a partnership and one we’re very proud 
of and can hope to see again next Christmas. We are proud to deliver an exceptional 
policing service to the community.
Sergeant John Clifford, Project Lead at City of London Police

CBA Christmas Light Switch on 2017 with the Lady Mayoress



The Ambassadors are a great asset for the CBA, 
engaging with businesses through formal and 
informal visits, last year they visited 772 business 
at 249 premises. From October 2015 to December 
2017 the Ambassadors have engaged with 1,775 
businesses and made 490 contacts. 

With the arrival of Bloomberg HQ in the footprint and 
7,000 employees, we welcome the Bloomberg Arcade 
with 10 new restaurants. This is fantastic investment 
for the footprint, and CBA will continue to work with 
the Bloomberg estate.

SOME OF THE HIGHLIGHTS FROM THE  
NETWORKING EVENTS:

•  Networking Event at Metro Bank with 40 attendees. 
CoL Ward members were invited to engage with 
Cheapside community and learn more about CBA.

•  The CBA hosted Summer Drinks to Launch the 
2016/17 Annual Report at the Guildhall Art Gallery 
with 80 guests attending.

•  GDPR event kindly hosted by Aberdeen Standard, 
CBA held an informative presentation on the 
changes to GDPR; delivered by Xcina to 50 attendees.

•  The CBA team were delighted to support and attend 
the City of London’s International Women’s Day 
breakfast event in the Guild Hall. The CBA were key 
sponsors of the event, providing content for event gift 
bags and sourcing 5 main raffle prizes for the event.

•  The CBA organised open days at six business 
locations around the footprint to promote the 
Cheapside Privilege Card/App.

The CBA have organically grown a list of over 9,000 
subscribers who receive the monthly e-newsletter, and 
our average open rate is 25%, above the average for the 
sector. Thus indicating the appetite for CBA news and 
events. Google analytics show that hyperlinks within 
newsletter content drive subscribers to our incheapside 
website, demonstrating the newsletter as a useful 
promotion tool for the CBAs work and events.

The CBA have also partnered with One City over a 
3-year term. In its first year, this new social media 
platform for City of London has enabled further 
engagement with the Cheapside community through 
delivering over 5 pop events and activations in the 
footprint working with 3 local business and external 
brands. One City’s connect with users predominantly 
in the age bracket of 18-35 via Instagram, Twitter and 
Facebook. Results to date:

•  8,228 followers on Instagram and 5,010  
followers on Twitter.

• 24,150 users have visited the website. 

• 61,589 views from Oct 2016.

17 Cheapside Business Alliance Annual Report 2017/18

Business Awareness/Networking 

The CBA have engaged and delivered over 15 networking 
events for business members, including key Steering Group 
meetings to support key events that have taken place in 
the footprint. This demonstrates best practice and fosters 
business development for future opportunities.

Cost: £45,000 
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CBA Annual Report Launch and Summer Drinks, Guildhall Art Gallery

Working in partnership with the CBA has allowed us a great opportunity to engage with 
the business community. Metro Bank are a very supportive and active member of the 
CBA and we have hosted a very successful networking event, which has now become a 
fixture on our calendar. By working together we help support local businesses. 
Paul Sewell, Local Director of Metro Bank, Cheapside
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Looking ahead to longer term planning and priorities for our 
renewal we will continue our success in delivering a full schedule 
of projects and events over the next 18 months. Securing the 
legacy of the Cheapside Business Alliance’s First term.

Cheapside is becoming a central hub, attracting 
new investment to the area for business and leisure 
and 2018/19 looks to be an exciting time with new 
developments opening such as No. 1 Poultry. 

Greening Cheapside projects will strive to change the 
urban landscape, improving the connectivity of the 
public realm around St Pauls area. 

CBA will wholeheartedly support CoL on Plastic Free 
City; with funding ring fenced for installation of a Water 
refill fountain to be placed in the heart of Cheapside. 

Air quality will remain a high priority not just 
greening areas but working on Freight consolidation 
programmes and modes of transport such as the 
electric vehicle. Both of these will play a major 
change behaviour for the City and enhance the 
wellbeing of Cheapside!

Cheapside is well placed to take advantage of 
anticipated record tourists visits to the City of London 
this coming year, as well as offering city workers a 
wealth of activity in the footprint.

We also look forward to key events taking place within 
the footprint:

•  Building on the success of Jazz in the Lanes, CBA is 
sponsoring LIVE in the Churchyard, a Jazz Festival in 
partnership with St Mary le Bow Church.

•  CBA are sponsoring NOMAD Cinema for its  
second year, screening ‘Some like it Hot’ in St Pauls 
Festival Gardens.

•  Cheapside will be the backdrop for the London 
Nocturne, the biggest cycling event in London.

•  CBA will deliver further Networking opportunities for 
the business community. 

• CBA will deliver Cyber Security workshops. 

•  A strategic marketing plan has been put together 
to deliver a Food festival in the third quarter of this 
year celebrating and showcasing the great culinary 
offerings we have in the footprint.

Look to the future – 2018/19

As we move towards the final year of our first term, the Cheapside 
Business Alliance has much to be proud of. The CBA is working to 
ensure that the opportunities are maximised, representing the voice 
of business delivering innovative and transformative programmes.
Ruth Duston OBE, OC, Chief Executive, Cheapside Business Alliance

Thank you in advance, for your support in the coming year.
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Cheapside Business Alliance Income & Expenditure Statement for the period April 17 to March 18 –  
BID YEAR 3.

The BID Budget

BUDGET 2017/18 
£

ACTUALS 
£

VARIANCE 
£

BID INCOME BROUGHT FORWARD (138,242)

EXPENDITURE

Project Management 112,000 116,049 4,049

Employment, Enterprise and Training 45,000 32,163 (12,837)

Environment, Signage & Way-Finding 70,000 53,332 (16,668)

Tourism & Culture 90,000 65,761 (24,239)

Marketing & Promotion 65,000 68,082 3,082

Business Awareness/Networking 45,000 36,775 (8,225)

TOTAL EXPENDITURE 427,000 372,162 54,838

INCOME

BID Funds (372,000) (338,933) 33,067

Grant Income (5,000) (7,909) (2,909)

Voluntary & Other Contributions (50,000) (40,001) 9,999

TOTAL INCOME (427,000) (386,843) 40,157

BID INCOME CARRIED FORWARD _ (152,923) (14,681)

NOTES:

1.  BID income of £138k was brought forward from 2016/17 (being third party monies earmarked for projects) 
and BID income of £153k has been carried forward to 2018-19.
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Anne O’Neill   Chair of Cheapside Business Alliance/ Orrick

Ruth Duston OBE, OC  Chief Executive, Cheapside Business Alliance

Charlotte Fletcher  Vice Chair of Cheapside Business Alliance/ Landsec

Claire Dumontier-Marriage BID Manager, Cheapside Business Alliance

Alastair Moss   Ward Member of Cheap/ City of London Corporation

Catriona Henderson  Bloomberg

Sue Hills   T. Rowe Price

Gareth Banner   The Ned

Revd George R Bush  St Mary Le Bow

Jonathan Harley   Oxford Properties

Shirley Collins   Barnett Waddingham

Simon McGinn   City of London Corporation

Simon Taylor   The Mercers’ Company

Stuart Adolph   Sydell Group

Tom Goldsmith   Eversheds 

Board Members

St Pauls Festival Gardens
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Cornhill 



  @cheapsideBAE info@incheapside.com  T 0207 332 1786

Cheapside Business Alliance, City of London, PO BOX 270, Guildhall, London, EC2P 2EJ

www.incheapside.com


